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• Design of SocialQ&A 
 
 

• Implementation of SocialQ&A 
 
 

• Trace-driven experiments and real usage of SocialQ&A 



• Background 



• Manual Indexing 
 
• Automatic Indexing 

 
• Google 



Library paradigm Village Paradigm 



  
• Community based Question & Answer systems 

 
 

• Online social based Question & Answer systems 



• SocialQ&A 





• User Interest Analyzer  
 
 

• Question Categorizer 
 
 

• Question-User Mapper 
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• User Interest Analyzer  
 
 

• Question Categorizer 
 
 

• Question-User Mapper 









• User Interest Analyzer  
 
 

• Question Categorizer 
 
 

• Question-User Mapper 







interest similarity 

• User interest vector 
• User’s profile data  
• Type of questions asked by the user 
• Answers provided by the user 

 
• Question interest vector 





• Interest similarity between two users (𝑷𝑺)  
 
 

• Past interactions between the users (𝑷𝑨) 
 
 

• Number of common friends to both the users (𝑷𝑪) 





• Results and Analysis 
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• Percentage of unanswered questions (Yahoo! Answers) – 
Approximately 16% 

• Percentage of unanswered questions (Baidu Zhidao) – 
Approximately 40% 



• Conclusion and Future work 







If you have any questions and comments 
please contact guoxinl@g.clemson.edu 
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